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Notice on the Application for Selection of Standard Market in the New Market Segment 
 
 
 
   Cookpad Inc. (the ‘Company’) hereby announces that it resolved at the Board of Directors meeting held 
today to select Standard Market as the new market segment, scheduled to be introduced on 4 April 2022. 
 
   The Company received the ‘Results of Initial Assessment of Status of Conformance with Continued 
Listing Standards under New Market Segments’ from the Tokyo Stock Exchange, Inc. (‘the TSE’) dated 9 
July 2021 and confirms that the Company complies with the listing standards for both the Prime Market 
and the Standard Market under the new market segments. Based on these results, the Board of Directors 
has examined the options for the new market segments and resolved to select Standard Market under the 
new market segments for the following two reasons at its meeting held today. 
  

1. Although the Company met the listing standards for the Prime Market on the base date for the 
transition of 30 June 2021, there are many factors regarding the criteria for the total market 
capitalization of tradable shares that cannot be achieved by the Company's efforts alone. And if 
the Company were to choose the Prime Market, there is a risk that it would not meet the relevant 
criteria in the future and thus be in breach of the listing standards. In view of this, our decision was 
to select the Standard Market because it was important for the Company to ensure an environment 
in which our shareholders can hold and trade our shares with greater confidence and security. 

  
2. Currently, the Company Group (the ‘Group’) has designated a ten-year period starting from 2017 

as an investment period for the long-term enhancement of its corporate values. In order to ensure 
its future growth, the Group is concentrating its limited management resources and funds on the 
development and expansion of various services. Were Prime Market chosen, then some of its 
standards would require additional costs and effort. In view of the current situation as described 
above, the Group has decided that choosing the Standard Market and continuing to allocate its 
limited resources and funds on the development and expansion of its services would contribute to 
the long-term enhancement of the Group's corporate values. 

 
   Henceforth, we will proceed with the prescribed procedures relating to the application for the selection of 
the new market segments in accordance with the schedule set by the TSE. 
  
   Our mission is to "make everyday cooking fun", and we are committed to increasing the number of 
creators not only in Japan but also around the world, and to solving a wide range of cooking-related 
problems, in order to increase long-term corporate values and maximize shareholder values. 


